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SR MANAGER-CREATIVE DESIGN

Job Code
200950

FLSA Status
E

Summary

Serves as a creative leader and mentor to conceptualize, develop and implement innovative packaging 
strategies along with related Creative guidelines that set or adhere to brand equities for an assigned 
business unit. Supports and drives the overall efforts and strategic vision of the department by 
directing creative team members (designers, design directors, copywriters), presenting high priority 
projects to senior management and coordinating with external agencies when needed. Acts as a 
steward of Creative Brand ID.

Essential Functions
This job description reflects management’s assignment of essential functions; it does not prescribe or 
restrict the tasks that may be assigned.

• Supports the overall efforts of the internal creative department by delivering innovative projects 
with solid, articulated creative strategy.
• Takes an active role in brand briefings; effectively accepts and challenges alternate 
recommendations based on brand creative strategy.
• Ensures that a high quality of creativity is upheld with an impeccable attention to detail.
• Studies the creative marketplace; stays current with trends and innovation.
• Maintains, translates and extends the product brand equities’ look and feel. Archives, protects and 
shares creative brand identity and style guidelines as appropriate.
• Partners with internal and external partners to represent core brand equities and governance; 
serves as ongoing equity champion to ensure brand continuity within and outside of the company.
• Ensures timely and informative communication takes place between the creative function and 
business partners.
• Judges creative concepts; clearly communicates creative direction to others.
• Engages in long term client relations with a dedication to the client business needs.
• Delivers professional client presentations in a clear, concise and direct manner that are engaging, 
visually compelling, persuasive and supported by a sound rationale and strategy.
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• Partners with the Account Management lead and department leadership to establish budgets, 
timelines and deliverables and ensure adherence to budget restrictions.
• Manages the staff travel and entertainment budget, training, and general expenditures within the 
budgeted allowance.
• Manages internal and external creative talent to deliver on time, on-strategy and on-budget 
solutions.
• Conducts internal reviews of creative projects with team; guides, coaches and mentors subordinate 
staff.
• Collaborates with other creative directors to set expectations and standards (build a culture).
• Identifies and obtains staff capabilities needed to accomplish objectives.
• Oversees quality control, including proofing, reviewing, measuring and evaluating staff performance, 
workload, creative output and project processes.
• Manages outside resources, including vendors, photographers and freelancers.
• Responsible for understanding and complying with applicable quality, environmental and safety 
regulatory considerations. If accountable for the work of others, responsible for ensuring their 
understanding and compliance.

Supervisory Responsibilities

• Develops, coaches and mentors peers, indirect and subordinate staff.
• If accountable for the work of others, conducts performance evaluations; reviews and 
communicates salary adjustments; rewards employees or takes disciplinary action, as necessary; 
addresses complaints and resolves issues.

Qualifications
To perform this job successfully, an individual must be able to perform each essential duty satisfactorily. 
The requirements listed below are representative of the knowledge, skill and ability required. Reasonable 
accommodations may be made to enable individuals with disabilities to perform the essential functions.

Minimum Qualifications
• Master’s Degree in design, advertising, or communications plus 6 years of graphic design, 
communications, or advertising experience to include package design experience reflecting increasing 
levels or responsibility; OR
• Bachelor’s Degree in design, advertising, or communications plus 8 years of graphic design, 
communications, or advertising experience to include package design experience reflecting increasing 
levels of responsibility; OR
• Associate’s degree in design, advertising, or communications plus 9 years of graphic design, 
communications, or advertising experience to include package design experience reflecting increasing 
levels of responsibility; OR
• High school diploma or State-issued equivalency certificate plus 12 years of graphic design, 
adverting, or communications experience to include package design experience reflecting increasing 
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levels of responsibility.
• Supervisory/management experience.
• Skilled in the use of the Apple Macintosh platform, Adobe Illustrator and Adobe Photoshop at an 
intermediate level.
• Expert in developing and defining design strategy; refining designs from creation through 
development and implementation.
• Expertise in packaging design including common design, production and cost considerations.

Preferred Qualifications
• Bachelor’s of Fine Arts degree in Graphic Design or Package Design plus 10 years of graphic design 
including package design experience reflecting increasing levels of responsibility.
• Masters Fine Arts degree or Master of Business Administration degree.
• Skilled in Leadership and team collaboration.
• Experience handling constructive criticism.
• Skilled in color and typography.
• Design experience in spirits, beer or beverage industries.
• Expert in package design.
• Expert at managing multiple projects simultaneously.
• Strong innovative design skills and thinking.
• Expert in developing and defining design strategy; refining designs from creation through 
development and implementation.
• Knowledge of print production.Knowledge of packaging regulations and their implications on design 
decisions.
• Skilled in verbal and written communication.
• Knowledge of strategic brand development, branding and marketing equities.
• Skilled in organization and presentation.
• Expert with team management and building.
• Expert maintaining composure under pressure and effectively coping with change and multitasking.
• Skilled in paying strict attention to detail.
• Experience successfully partnering with agencies and freelancers.
• Experience thinking strategically, and working outside the box on issues.
• Experience following established processes.

Physical Demands
The physical demands described here are representative of those that must be met by an employee to 
successfully perform the essential functions of this job. Reasonable accommodations may be made to 
enable individuals with disabilities to perform the essential functions.

While performing the duties of this job, the employee is regularly required to, sit; talk, hear, and use 
hands and fingers to operate a computer and telephone keyboard.
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Work Environment
The work environment characteristics described here are representative of those an employee encounters 
while performing the essential functions of this job. Reasonable accommodations may be made to enable 
individuals with disabilities to perform the essential functions.

The noise level in the work environment is usually moderate


